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Who are we and 

what is ENGL 210F?

 Bruce Dadey, Dorothy Hadfield, English Department 

lecturers, co-authors

 English 210F: Genres of Business Communication

 Offered (exclusively) online, 

Fall, Winter, Spring

 125-250 students each offer
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+Simulated Environment: L4L website



+Simulated Environment: L4L 

“About Us” page



+Simulated Environment: L4L 

org chart
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Why a simulation?

 Transactional writing:  Writing received by a real audience 

that seeks to bring about an action or effect some kind of 

change.

 Demonstrative writing:  Writing explicitly designed to 

demonstrate knowledge rather than to effect change in an 

audience.

 Pseudotransactional writing:  Writing that does not have to 

result in any action being taken, any attitude being changed; 

it only needs to appear to have that potentiality in the 

teacher's opinion. 

Joseph Petraglia, “Spinning Like a Kite: A Closer Look at the 

Pseudotransactional Function of Writing.”
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What are the potential 

consequences of 

pseudotransactionality?

 Decontextualization

 Lack of critical application

 Disengagement
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What is a rhetorical approach?

“A work of rhetoric is pragmatic; it comes into existence for the 

sake of something beyond itself; it functions ultimately to 

produce action or change in the world.” 

Lloyd Bitzer, “The Rhetorical Situation”

Elements of a Rhetorical Situation

 Exigence

 Audience

 Constraints

 Rhetor



+ “Where could I work?”



+ “Where could I work?” (Job Ad)



+ Employment 

Letter

In our early years, we hosted an annual User Conference. It was a fun, hands-on, collaborative 
environment for sharing our new product developments and getting ideas for new features from 
our learning partners (a.k.a. users). Since then we have radically redesigned and expanded our 
product platform, but the development pressures meant we let that personal connection with our 
users slide. We need to fix that. Your major project for this term is to work collaboratively with 
your departmental colleagues on drafting a proposal for a User Conference so that we can 
rebuild that enthusiasm with our learning partners. 



+ Request 

prompts

There’s a lot to think about in planning a user conference. For example: Where should we hold it? 
What topics do we cover? Should we have big presentations, or small workshops? How do we 
make it memorable? How do we find out if it was a “success”? You should also consider how we 
can implement the plan when everyone is already so busy. Your group might think of other topics 
that your proposal should include as well.

Andrea Huff, Corporate Director, Marketing [email: andhuff<at>l4l<dot>sim]: 
her department sources targeted promotional materials, giveaways, etc. that keep it fun for 
our learning partners. She just needs to know what you are trying to achieve.

Franco Botha, Corporate Director, Customer Relations [email: fbotha<at>l4l<dot>sim]: 
this department has the data on who are users are and what features they are having trouble 
with. They also run hands-on training sessions for new clients.

Gordon Gluck, Corporate Director, Product R&D [email: ggluck<at>l4l<dot>sim]: 
the tech-minded learning creatives in R&D built the platform, so know better than anyone 
how it works now, and what new features are coming (product announcements always add 
a “wow” factor!), but don’t necessarily like talking directly to users. Users want to meet 
them, but how to get them involved is the big question.  

Doug Schwartz, Director of Corporate Operations [email: dschwartz<at>l4l<dot>sim]: 
his department does space planning, and knows what kind of space we have available at 
L4L HQ for events, and what other venues are available to rent.

Devin Curtois, Corporate Director, Human Resources [email: dcurtois<at>l4l<dot>sim]:
this event will require some dedicated staffing, for planning and at the event. Let HR know 
what you need and they can recommend whether we have the staff or need to hire.
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“What is the 

rhetorical 

context?”



+How does it get 

real?
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Does it work? Benefits

 Genres as forms of social action

 Adaptability

 Experience as a foundation for reflection

Comments on course strengths

 Structuring the course as if it were we were working in a real business setting. It really 

helped to understand the types of documents and collaboration that will be expected 

in some companies.

 Provides a realistic simulation that allows students to work as if they are actually in a 

business setting.

 Great way to set up a business communication course with a business setting. Gives 

some similar situations that one may face in the workplace.

 The professionalism and conciseness of messages written by students and instructors 

in the course. Simulating a work place department helped in this regard.
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Does it work? Challenges

Group Work

 Too much group work. I understand that that is what the real world is like, but when your 
group doesn't contribute to most of the group work and then gets the same mark as 
those that do it all, it gets to be really unfair.

 Have more assignments that are individual. Business communication does NOT ALWAYS 
mean you have to be working as a team. There are other positions that exist in the 
business world and I feel like a few more potential positions could have been 
addressed.

Clarity

 Overall I felt the instructions left for assignments, discussions were very vague. The 
assignments themselves were not extremely difficult, but my group and I often spent 
more time trying to figure out what we were suppose to do than us actually doing the 
work. 

 The assignments could be explained more clearly. I appreciate that a lot of direction is 
not always given in a business situation but some assignments seemed rather vague.

Context

 The L4L website use was silly, as the internal and external websites for such a company 
would normally be separate. 

 Some more info about the products would have been nice, like some mockups of the 
apps.
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How can we foster transactionality?

 Experiential learning: Co-op and service learning

 Problem-based learning, case studies

 Simulations

 Analysis of context and audience

 Peer response and editing

 Reader-based instructional feedback


