Verifying Information
Shared on Chat Apps

Based on findings from an original survey of Arab,
Chinese, and South Asian Canadians

We asked participants about their concerns
regarding online news circulating on chat
apps and their fact-checking habits. While
many express concerns about false,
inaccurate, and misleading information,
their approaches to verifying information
vary, revealing important insights into how
people navigate news credibility.
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Nearly 60% of people worry
about fake news

but does that translate
into action?

Do You Use Any Strategies

51%

to Identify Disinformation?
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Majority of the people reported not having any strategy to identify
mis/disinformation on chat and direct messaging apps.

Do People Actually Check
Credibility of Information?
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More than 559% of people don't verify information consistently before

sharing or believing it. even though they're concerned!

While most survey participants reported no clear
strategy for spotting disinformation in chat apps,
focus groups revealed a range of informal tactics.
Users rely on tech cues (e.g., "forwarded many times"
flag), group dynamics (who is sharing), and content
clues (source credibility) to assess information
quality. These insights highlight hidden digital
literacy practices in private messaging spaces.
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Infographic# 3: Concerns and Methods for Verifying Information Shared on Chat Apps

In our survey nearly 60% of participants reported being concerned about online fake
news—yet over 55% reported that they do not verify information consistently before
sharing or believing it. Over 51% of respondents lack a clear fact-checking strategy,
highlighting a gap between concern and action. While survey results suggest limited
verification habits, focus groups reveal that people use informal tactics like checking who
shared the content, looking for platform indicators (e.g., “forwarded many times” flag), and
assessing source credibility. With a growing body of research demonstrating that fact-
checking can be effective at an individual-level, it is important to understand how
individuals assess information quality in different digital spaces.

Infographie n° 3 : Préoccupations et méthodes de vérification des informations
partagées sur les applications de chat

Dans notre enquéte, pres de 60 % des participants ont déclaré étre préoccupés par les
fausses nouvelles en ligne, mais plus de 55 % ont déclaré ne pas vérifier
systématiquement les informations avant de les partager ou de les croire. Plus de 51 % des
répondants n'ont pas de stratégie claire de vérification des faits, ce qui met en évidence un
écart entre la préoccupation et l'action. Alors que les résultats de l'enquéte suggerent des
habitudes de vérification limitées, les groupes de discussion révelent que les gens utilisent
des tactiques informelles comme vérifier qui a partagé le contenu, rechercher des
indicateurs de plateforme (par exemple, le drapeau « transféré plusieurs fois ») et évaluer la
crédibilité de la source. Avec un nombre croissant de recherches démontrant que la
vérification des faits peut étre efficace au niveau individuel, il estimportant de comprendre
comment les individus évaluent la qualité de l'information dans différents espaces
numériques.

SN #3: A TR UR ATHT B 718 PRI 1 YD 31 & adiP 3R fiarg

AR AU T THT 60% UFAHTRTET = ST fob 3 SHieTs theh ol &1 aahr fifad g-fhw ot
55% U 31eh = TN fdh d THBRY D1 HIH B3 AT WBR B U Ugdl Haflid wu 3 gl
I T HRA B 51% U 31T IR & U q-S7d B ls WY UM 81 8, S el
3R BRATE & T & 3R P ST 8 | TP F&T &b Teiol i gy Sireall o1 gma &
g, BT YU T IdT IadT § fob a1 SAI=Ties diien! o1 SUTNT 6HRd 8, oI o arsht e
B 9T AT B ST BT, WhTH Ghdd! (Y s IR BIRAS (BT T Tel¥T) &l T
BT, 3R TN B! FAYT-ar o7 3HTH e BT | J2-511d &b G WR IR YHTE 819 &

G Y P T, T§ TS AUl & b AT [afe FSfoTed il § STHeRY &1 Turadl &1
TH T HY HIA G |

&) WATERLOO



DIGITAL INFORMATION, SECURITY, AND RESILIENCE (DISR) [ \)

Digital Information | Sec

ERES : X THEMXNARERF EHZERWBUSHEIES X

HEMNWBED - T60%MS 5B RRTELEBHEREEBIL - BET5%HMSEERT
AENZHHREERZAHATFENIEERE - BES1%HZ B RZ RS TIZE R
RE T RAESTHHZENELE - BRFEERFZAAMNNERRIEIRER - BER
NERD - AMZEAIEENRE, fINEEESSE FAR - ERFaiEis (s
ZRRC ) LRI ERRFENOEE - BEURBSHNMARE SIZEEDAER
HOBEZBAMH - Bt Y NANCUEARDNEFZEFPTEEEREFREEER,

R ) clighs 6 &@Syiiiall Ologlsall oo izl &by bglall: 3 a8 (rilull auwyll

) 53l 755 (e ST &g e i) e Ad el LA Glis o) 538 agily (S Ll (e 760 (0 i e 30 clie DUai) b
Y O peils Cpuniuall (e 751 (e ST AT 5 Lelanat 5l LS jlie Jif alaite JS cila saall (g (0 s8iaiy Y agll

O bsadll o o gl Jalun Laa (@il (o gaaill danial s dpad) fiul ) Sl clyo] 3llg. g Uil il s Lty
S Gaddl) (e (sEaill Jie dpans )y SIS () sadding el o) (EED Cile pane (RIS (38l 53 gane Cilale )

2 3 ydeaall dlaan api g ("l e sae Legra sibale) a3 LoDl Jia) duaiall Ol e (ge danall 5 o5 siaall & HLa
83 53 21 sy (S agd agall (g e g2 il (5 siasall e Ylad 0 5 o Sy 3EaY (g a3l el 3 Y
Aalidall dpad I culeliadll 8 il glaall

UNIVERSITY OF
%) WATERLOO



	Infographics - UTW -02

