Transnational Dimension
of Chat Groups

Based on findings from an original survey of Arab, Chinese, and South
Asian Canadians

We asked survey participants about their experiences in
international chat groups and the types of groups they
belong to.

Here's what we found:

International Group Membership

The majority of survey respondents are members of international chat groups.
while a smaller proportion do not participate at all.

Participate in international

Do not participate at all -13%
chat groups - 81%

Unsure - 5%

NA -19%

o
Types of International Chat Groups

The most common types of international chat groups include family, professional,
and hobby-based groups.
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“The findings reflect a broad participation

in online chat groups that are international

in nature, with a strong preference for

family, professional, and interest-based

groups. This highlights the diverse ways in

which people engage across borders in
digital communities.”
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Infographic# 7: Transnational Dimension of Chat Groups

In our survey of three of Canda’s most significant ethnocultural diaspora communities,
81% of respondents reported being members of international chat groups, with only 13%
not participating at all. The most common types of groups include family/interpersonal
(30%), hobby/interest-based (19%), and professional/occupational (18%) groups. These
findings underscore the broad participation in international chat groups and highlight the
diverse ways people engage across borders, particularly within family, professional, and
interest-based communities. This emphasizes the importance of understanding the varied
digital spaces people participate in and how these chat apps are used by individuals
belonging to these communities.

Infographie n° 7 : Dimension transnationale des groupes de discussion

Dans notre enquéte sur trois des communautés ethnoculturelles de la diaspora les plus
importantes du Canada, 81 % des répondants ont déclaré étre membres de groupes de
discussion internationaux, et seulement 13 % n'y participent pas du tout. Les types de
groupes les plus courants sont les groupes familiaux/interpersonnels (30 %), les groupes
de loisirs/d'intéréts (19 %) et les groupes professionnels/liés a 'emploi (18 %). Ces
résultats soulignent la large participation a des groupes de discussion internationaux et
mettent en évidence les diverses fagons dont les gens s'engagent au-dela des frontieres,
en particulier au sein de communautés familiales, professionnelles et fondées sur les
intéréts. Cela souligne l'importance de comprendre les divers espaces numériques
auxqguels les gens participent et comment ces applications de clavardage sont utilisées
par les personnes appartenant a ces communauteés.
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