
ENGLISH 101B 
Professor Kathy Acheson 
koa@uwaterloo.ca 
HH 225 – office hours Tuesday and Thursday, after class, or by appointment 
 
Welcome to English 101B, Introduction to Rhetorical Studies. In this course we will learn more about the 
art of persuasion and how to employ it. We will prepare a set of documents that exemplify the principles 
we learn, and which can be added to your electronic portfolio.  
 
Successful students will meet the following course objectives:  
 

 Define central rhetorical terms and principles  

 Use rhetorical terms accurately to describe examples;  

 Analyze the rhetorical features of written and visual objects;   

 Identify and describe selected genres of communication;  

 Produce visual, verbal, and multimedia objects that exemplify the rhetorical terms and principles 
we have learned;  

 Be happy and make new friends.  
 
Textbook 
 
William M. Keith and Christian O. Lundberg, The Essential Guide to Rhetoric (2008) has been ordered in 
to the bookstore.  
 
Assignments 
 
Reading: You are responsible for doing the assigned reading before you get to class.  
 
Schedule (the grey dates are ones on which I will take attendance) 
 

INTRODUCTION 

Date Reading Activity Assignment 

January 8 Syllabus   

January 10 “The Rhetorical Tradition” 
(Keith) 

Passage analysis; peer-editing 
workshop 

Bring in a passage for 
analysis using the terms 
presented in the 
reading 

January 15 “Elements of Rhetoric” 
(Keith)  

Passage analysis; peer-editing 
workshop 

Bring in a passage for 
analysis using the terms 
presented in the 
reading 

January 17 “Situations and Speech 
Types” (Keith)  

Passage analysis; identify issue Bring in a passage for 
analysis in class using 
the terms I give you. 
Graded assignment 
(10%)  

January 22 Visual rhetoric (no reading)  Image analysis; peer-editing Bring in an image from a 
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print or online 
advertisement; analyze.  

 
 

INVENTIO (Grounds of Argument)  

Date Reading Activity Assignment 

January 24  Visit from Librarian Leeanne 
Romane 

 

January 29 “Argument and Persuasion” 
(Keith)  

Identifying topics; Research 
methods 

 

January 31  Peer-editing research report   

February 5 Sentence structure One-sentence issue statement Research report due 
(10%);  
One-sentence issue 
statement due  (written 
in class) (10%)  

 

DISPOSITIO (Arrangement)  

Date Reading Activity Assignment 

February 7 “Organization”  (Keith)  Slogan + Mantra (in class)  Slogan + Mantra due 
(5%) 

February 12 Visual Design   

February 14  Peer-editing posters Poster due Feb 15 (10%)  

 

ELOCUTIO (Style)  

Date Reading Activity Assignment 

February 26 “Style” (Keith) Reading letter to the editor  

February 28  Workshop letter to the editor  

March 5 Metaphor (verbal and 
visual) 

 Letter to the Editor due 
(5%)  

March 7  Using metaphor workshop Metaphor worksheet 

 
 

DELIVERY (Medium and Mode)  

Date Reading Activity Assignment 

March 12 “Memory/performance” 
(Keith)  

  

March 14  Advertising campaign 
workshop 

 

March 19 Using slideware  Advertising campaign 
due (10%) 

March 21 Get your presentation 
ready day: no class 

  

 
 

MEMORY (Three-minute pitch)  

Date 2 minutes set-up; 3 minute pitch; 2 minutes questions (10%)  



March 26  

March 28  

April 2  

April 4  

April 11 Final assignment due (30%)  

 
Assignments 
 

1. Passage analysis (In class January 17; 10%). This one-paragraph assignment will be written in 
class. You will bring in a passage (less than 100 words) and write an analysis in class of it. I will 
give you the terms of the analysis in class January 15.  

2. Research report (February 5; 10%). Use internet and print sources to compose an accurate, 
current, and focussed report on your issue. You should have a paragraph on each of the 
following: history, current facts, popular perception, and action possibilities. You must include a 
list of works cited in a standard format (MLA, APA, etc.). Your sources should include newspapers 
and articles from magazines and periodicals, and may also include encyclopedia articles, blogs, 
books, documentaries, and so on.  

3. One-sentence issue statement (In class February 5; 5%).  
4. Slogan and Mantra (February 12; 5%). Your slogan is a catchphrase; your mantra is the 

statement you repeat at every opportunity.  
5. Poster (February 15; 10%). Your poster will tell your audience, visually and verbally, what your 

issue is, what you want done about it, and what you want them to do.  
6. Letter to the editor (125 word maximum, formatted as a letter) (March 5; 5%)  
7. Metaphors (in-class March 7; 5%)  
8. Advertising campaign: describe an ad campaign you are going to undertake, and mock up ads 

for facebook, for a bus shelter, and for a website banner (March 19; 10%) 
9. Presentation (March 26-April 4; 10%). You will have three-minutes to give us a pitch for your 

campaign. You can use any support you want (audio, video, print materials) and any gimmick you 
like. You will be assessed by your peers (their assessments will be reviewed by me).  

10. Final assignment (due April 11, 11:59 pm; 30%). Part One: Make a slide presentation of 10-15 
slides in which you outline your campaign. You may include audio voice-over or speaking notes 
in the “notes” section of the slides. (15 marks). Part Two: In a written report (3-5 pages, double-
spaced), analyze the rhetorical techniques you have used in your slideshow to express the nature 
of your campaign, its importance to your audience, and the action you want them to take (15 
marks). Please use full sentences, and document your sources.  

 
Policies:  
 
Lateness or Illness:  
 
In-class assignments: Assignments that are done in class have to be handed in in class. If you are absent 
for an in-class assignment because of illness you have to provide me with evidence (a letter from a 
doctor; stitches or a cast; etc.). If you provide evidence of illness, I will accept any in-class assignment 
you miss in the next class (after you are healed or stabilized) without penalty.  
 
Out-of-class assignments: the Research Report, Poster, Letter to the Editor, Advertising Campaign, and 
Final Assignment are subject to a late penalty of 2% per day, including weekends, up to five days. After 
five days I will not accept late assignments and the grade for the assignment will be 0.  



Academic Integrity: The Faculty of Arts requires that I give you this important information:  

 

Academic Integrity: In order to maintain a culture of academic integrity, members of the 
University of Waterloo are expected to promote honesty, trust, fairness, respect and 
responsibility. 
 
Discipline: A student is expected to know what constitutes academic integrity, to avoid 
committing academic offences, and to take responsibility for his/her actions. A student who is 
unsure whether an action constitutes an offence, or who needs help in learning how to avoid 
offences (e.g., plagiarism, cheating) or about “rules” for group work/collaboration should seek 
guidance from the course professor, academic advisor, or the Undergraduate Associate Dean. 
When misconduct has been found to have occurred, disciplinary penalties will be imposed under 
Policy 71 – Student Discipline. For information on categories of offenses and types of penalties, 
students should refer to Policy 71 - Student Discipline, 
http://www.adm.uwaterloo.ca/infosec/Policies/policy71.htm. 
 
Grievance: A student who believes that a decision affecting some aspect of his/her university life 
has been unfair or unreasonable may have grounds for initiating a grievance. Read Policy 70 - 
Student Petitions and Grievances, Section 4, 
http://www.adm.uwaterloo.ca/infosec/Policies/policy70.htm. 
 
Appeals: A student may appeal the finding and/or penalty in a decision made under Policy 70 - 
Student Petitions and Grievances (other than regarding a petition) or Policy 71 - Student Discipline 
if a ground for an appeal can be established. Read Policy 72 - Student Appeals, 
http://www.adm.uwaterloo.ca/infosec/Policies/policy72.htm. 
 
Academic Integrity website (Arts): 
http://arts.uwaterloo.ca/arts/ugrad/academic_responsibility.html 
 
Academic Integrity Office (uWaterloo): http://uwaterloo.ca/academicintegrity/ 

 

Accommodation for Students with Disabilities: 

 
Note for students with disabilities: The Office for Persons with Disabilities (OPD), located in Needles 
Hall, Room 1132, collaborates with all academic departments to arrange appropriate accommodations 
for students with disabilities without compromising the academic integrity of the curriculum.  If you 
require academic accommodations to lessen the impact of your disability, please register with the OPD 
at the beginning of each academic term. 
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