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Boredom and the sense of agency Boredom is negatively associated with agency Boredom and the judgement of agency

Sample 1: n = 180 Sample 2: n = 220
r = -.44; p <.001 - =-.40; p <.001
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Sample 2: n = 1358
r=-.34; p <.001

| Sample 1: n=283
r=-.37; p<.001
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» Boredom signifies a dissatisfaction
with whatever activity we are
currently engaged in ']
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Boredom Proneness

» Being unable to engage effectively
with our environment may be felt as
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Animation Rating (Boredom)

Animation Rating (Boredom)
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d threat to our sense Of agency [2] = N Sesr?se ngAg(e?r?cy = 3'0 4'0 Sei?se (E)SfO Age7£cy 8'0 9'0 | ?Judgemeni of Agenc;/'1 | éJudgemGNf of f"\geﬂcyzl é
Research Questions Agency predicts boredom proneness What do we know about boredom and
?
Hierarchical Regressions Predicting Boredom Proneness (Sample 2) agency :
 Are boredom and the sense of B SE t p PA R2A
agency negatively associated? Step 4 . -
Age -0.08 007 -114 255 'I:he h'gg_ly P?ridzm prone ;cend to
. dve d diminisnead sense or agency.
- Does the sense of agency predict Gender 0.59  0.51 116~ .248 Jency
Ax 366 0.33 11.19 <.001

boredom proneness? |
loc 252 036 -7.00 <.001 * The negative sense of agency may

BSCS -0.25 0.03 -8.88 <.001 underlie the failure to launch.

* Does boredom influence perceptual GSES -019 005 -367 <001

Judgements of agency? SAS -0.15 0.02 -8.06 <.001 |
<001 0.03  [he more bored you are in the
_ moment, the less agency you ascribe
Methods Does culture influence boredom/agency? externally
| Canadian Sample: n=1197 Canadian Sample: n=1197
The relation between boredom and the =~ _ ... p <.001 =-.17; p <.001
sense of agency was explored withina References
self-regulatory framework. - B ...+ [Eastwood, J. D, Frischen, A, Fenske, M. J., & Smilek, D.
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2 samples completed 5 questionnaires
of boredom proneness, agency, self- MR 17,3 v o b T
control, self-efficacy and regulatory et A CLIL O RV N Wt hg
mode. |

Boredom Proneness
Boredom Proneness

Vertical Individualism Horizontal Collectivism
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