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EDUCATION 
 

 

Ph.D. in Accounting,                     2010 
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M.S. in Accounting,                     2003 
University of Rhode Island – Kingston, RI 

 
B.A. in History,                                  1991 
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RESEARCH INTERESTS 

 

 

My research examines decision making in accounting and auditing contexts using behavioral decision 
theory. Specific interests include audit risk factors, regulatory inspections of audit firms, professional 
skepticism, and whistleblower reporting. 

 
 

PEER-REVIEWED PUBLICATIONS  
 

1. Luippold, B.L., S. Perreault, and J. Wainberg. (2014). “Five ways to overcome confirmation bias.” 
Journal of Accountancy (forthcoming). 

 
2. Wainberg, J., T. Kida, D. Piercey, and J. Smith. (2013). “The impact of anecdotal data in 

regulatory audit firm inspection reports.” Accounting, Organizations and Society 38 (8): 621-
636. 
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WORKING PAPERS 
 

 

1. Perreault, S., J. Wainberg, and B.L. Luippold. “Does error-management climate impact auditor 
reporting decisions? An investigation into the inter-organizational effects of tone-at-the top.” Revising 
to resubmit (second round) at: Auditing: A Journal of Practice & Theory. 

 
Abstract: A potentially important aspect of an organization’s tone-at-the-top is its established 
practices for correcting the behavior of employees who deviate from set corporate policies and 
procedures. Collectively, these established practices are often referred to as an organization’s 
error-management climate (EMC). Prior research indicates that an organization’s EMC can impact 
the likelihood that individuals within that organization (i.e., employees) will report identified 
errors. Our study extends this line of research by investigating whether an organization’s EMC 
can also have inter- organizational effects, thereby impacting the error reporting behavior of 
individuals outside the organization, such as external auditors. We conduct an experiment using 
auditor participants and find that when a client’s EMC is punitive toward employees who commit 
errors (i.e., where employees are sanctioned for committing errors), external auditors are less 
likely to report those errors than when the EMC focuses on more positive aspects of error 
identification, such as learning from mistakes. In addition, since prior research suggests that third 
parties may react differently to the punishment of individuals based upon whether those 
individuals are liked or disliked, we also examine the joint effect of interpersonal affect and the 
EMC variable. Our results indicate that the inhibiting effect of a punitive EMC on the reporting 
of errors by auditors becomes more pronounced when the nature of the relationship with the 
client employee responsible for the error is positive versus negative. Implications for research and 
practice are discussed. 

2. Berger, L., S. Perreault, and J. Wainberg. “Hijacking the Moral Imperative: How Financial 
Incentives Can Discourage Whistleblower Reporting.” Revising to resubmit (second round) at: 
Auditing: A Journal of Practice and Theory. 

 
Abstract: In recent years, policymakers have focused significant attention on the use of financial 
incentives as a means of encouraging whistleblower reporting. For example, the recently enacted 
Dodd-Frank Whistleblower Program offers whistleblowers a reward ranging anywhere from 10 to 
30 percent of any monetary recovery resulting from an SEC enforcement action exceeding 
$1,000,000 dollars. While such financial incentives are ostensibly meant to encourage reporting, 
prior research in psychology calls this proposition into question. We point to the psychological 
theory of motivation crowding, which would predict that offering such extrinsic financial 
incentives may unintentionally hijack a person’s intrinsic moral intention to report by changing the 
reporting decision frame from one of right versus wrong to one of risk versus reward. We 
conducted an experiment and found that when whistleblower programs contain economic 
incentives, whistleblowers may act strategically by delaying the reporting of fraud in order to 
maximize their potential financial reward. Furthermore, our results indicate that the inclusion of 
financial incentives in whistleblower programs may make timely reporting less likely than if no 
incentives had been offered at all. 
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3. Wainberg, J., and S. Perreault. “The unintended consequence of whistleblower protections: How 
explicit protections activate implicit threats.” Second round at Behavioral Research in Accounting. 

 
Abstract: This paper investigates the impact of explicit protections on whistleblower reporting 
behavior. Despite the increasing number of statutory protections now provided to whistleblowers, 
fear of reprisal remains a primary reason why individuals fail to report misconduct. In order to 
alleviate such fears and encourage reporting, hotline policies often describe explicit whistleblower 
protections from specific types of retaliation (e.g., harassment, threats or intimidation, loss of job or 
promotion, etc.). However, we posit that such vivid descriptions may actually achieve the opposite 
of their intended effect by increasing the salience of retaliatory threats, thereby discouraging 
whistleblower reporting. We conduct an experiment within an auditing context and find that when 
explicit protections are added to an audit firm’s whistleblower hotline policy, auditors assess the 
risk of reporting as higher and, as a result, are less likely to indicate that the misconduct will be 
reported. To our knowledge, our study is the first to demonstrate that offering explicit protections to 
whistleblowers can have these unintended and counter- intuitive consequences. 
 

4. Wainberg, J. “Stories vs. Statistics: The Effect of Anecdotal Data on Professional Decision Making” 
Submission in progress to: Behavioral Research in Accounting. 
 

Abstract: Prior research suggests that decision makers can be biased by anecdotal data, even in the 
presence of more informative statistical data.  A bias for anecdotal data can have significant 
implications for accounting decision making since judgments are often made when both statistical 
and anecdotal data are present. However, since much of the prior research has been conducted on 
non-professionals, it is unclear whether anecdotal biases will occur in accounting decision making, 
where training and professional duties may reduce the effects of such a bias. Smith and Kida (1991) 
note, for example, that judgment biases are often mitigated or modified when trained professionals 
perform job-related tasks. This study examines anecdotal bias in two different accounting contexts 
(i.e., managerial accounting and auditing)  and finds that accounting decision makers ignored, or 
underweighted, statistical data in favor of anecdotal data, leading to suboptimal decisions. 
However, two decision aids, a statistical judgment orientation and counter-explanation, helped 
mitigate the effects of this anecdotal bias. The implications of these results for decision making in 
managerial accounting and auditing are discussed. 

 
 

RESEARCH IN PROGRESS 
 

 

1. Perreault, S. and J. Wainberg. “How do client personality factors affect auditor risk assessments?” 
Target journal: Advances in Accounting Behavioral Research.  Data analysis phase. 

2. Perreault, S. and J. Wainberg. “The impact of organizational commitment and the nature of the 
fraud on whistleblower reporting decisions.” Target journal: Journal of Business Ethics. Paper 
writing phase. 
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REFEREED CONFERENCE PRESENTATIONS AND PROCEEDINGS 
 

 

 

1. Berger, L., S. Perreault, and J. Wainberg. (2015). “Hijacking the moral imperative: How 
financial incentives can discourage whistleblower reporting.” American Accounting 
Association, Audit Mid-Year Meeting. Miami, FL. Accepted to concurrent session. 

 
2. Berger, L., S. Perreault, and J. Wainberg. (2014). “Hijacking the moral imperative: How 

financial incentives can discourage whistleblower reporting.” American Accounting 
Association, ABO Mid-Year Meeting. Philadelphia, PA. 

 
3. Wainberg, J., and S. Perreault. (2014). “The unintended consequence of whistleblower 

protections: How explicit protections activate implicit threats.” American Accounting 
Association Annual Meeting. Atlanta, GA. 

 
4. Berger, L., S. Perreault, and J. Wainberg. (2014). “Hijacking the moral imperative: How financial 

incentives can discourage whistleblower reporting.” Canadian Academic Accounting Association 
Annual Conference. Edmonton, Canada. 

 
5. Perreault, S., J. Wainberg and B.L. Luippold. (2014). “Does error management climate impact 

auditor reporting decisions? An investigation into the inter-organizational effects of tone at-the-top.” 
American Accounting Association Public Interest Section Mid-Year Meeting, San Diego, CA. 

 
6. Perreault, S., J. Wainberg, and B.L. Luippold. (2013). “Does error management climate impact 

auditor reporting decisions? An investigation into the inter-organizational effects of tone-at-the 
top.” American Accounting Association Annual Meeting. Anaheim, CA. 

 
7. Wainberg, J., T. Kida, D. Piercey, and J. Smith. (2012). “Stories vs. statistics: The effect of anecdotal 

data on professional decision making,” American Accounting Association Annual Meeting. 
Washington, DC. 

 
8. Wainberg, J., T. Kida, D. Piercey, and J. Smith. (2012). “The impact of anecdotal data in regulatory 

audit firm inspection reports.” 2012 AAA Mid-Year Audit Section meeting in Savannah, Georgia. 
 

9. Wainberg, J., T. Kida, D. Piercey, and J. Smith. (2011). “The impact of anecdotal data in regulatory 
audit firm inspection reports.” Brigham Young University’s 8th Annual Accounting Research 
Symposium. 
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TEACHING ACTIVITIES 
 

 

Primary teaching interest: Auditing 
Secondary teaching interest: Managerial Accounting 

 
HONORS AND AWARDS 

 

 

 
Recipient, Graduate Scholarship, Department of Accounting & Information Systems, UMass 

 
 2009 

• Presented to graduate student who has excelled academically 
 

Nominee, Isenberg School of Management Outstanding Teaching Assistant Award   2009 
 

Fellow, American Accounting Association – J. Michael Cook / Deloitte Doctoral Consortium   2008 
Lake Tahoe, CA 

 
 

AFFILIATIONS 
 

 

Member, American Accounting Association (AAA)   Since 2006 
• Auditing Section 
• Accounting, Behavior and Organizations (ABO) Section 

 
Member, Canadian Academic Accounting Association (CAAA)     Since 2010 

 
 

Semester Course 
# of 

Sections 
Taught 

Enrollment Instructor 
Rating /5 

Spring 2014 Advanced Auditing (Master's) 5 196 4.9 

Winter 2014 Audit Strategy 3 164 4.5 

Spring 2013 Advanced Auditing (Master's) 4 194 4.7 

Spring 2012 Advanced Auditing (Master's) 4 143 4.7 

Winter 2011 Audit Strategy 2 69 4.6 

Spring 2010 Principles of Managerial Acct 4 91 4.6 

Fall 2009 Principles of Financial Acct 4 79 4.4 

Spring 2009 Principles of Managerial Acct 1 46 4.6 

Spring 2008 Principles of Managerial Acct 1 46 4.4 

Spring 2007 Principles of Managerial Acct 1 45 4.5 
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NON-ACADEMIC PROFESSIONAL EXPERIENCE 
 

 
PricewaterhouseCoopers LLP, Boston, MA                           2004 - 2005 

• Audit Associate 
 
KPMG LLP, Providence, RI                              2003 - 2004 

• Audit Associate 
 
Scientific Telemetry Corporation, Raynham, MA                 1997 - 2002 

• 2000 to 2002 - Director of Field Operations & Installations 
• 1998 to 2000 - Production Manager 
• 1997 to 1998 - Supply-Chain Manager 

 
Avnet, Inc., Boston, MA                    1996 - 1997 

• Field Sales Account Manager, Semiconductor Products Division 
 
Request Components, Inc., Montreal, Qc                  1992 - 1996 

• Territory Manager, Electronics Manufacturing Representative 
 
Future Electronics, Inc. Montreal, Qc                             1991 - 1992 

• Account Manager, Semiconductor Products Division 
 
 
 

ACADEMIC SERVICE 
 

 

Editorial and Review Activities 
 

 Reviewer: 2015 AAA Audit Mid-year Conference  
 Reviewer: 2015 AAA Management Mid-year Conference  
 Ad hoc reviewer for the Journal of Business Ethics (2013)  
 Reviewer: 2013 AAA Annual Meeting, Anaheim, CA  
 Reviewer: 2012 AAA Annual Meeting, Washington D.C.  
 Ad hoc reviewer for Journal of Business Ethics (2012b)  
 Presenter: 2012 AAA Audit Mid-year Conference, Savannah, GA.  
 Ad hoc reviewer for Journal of Business Ethics (2012a)  
 Reviewer: 2012 AAA Audit Mid-year Conference, Savannah, GA.  
 Ad hoc reviewer for Contemporary Accounting Research (2011)  
 Discussant: 2011 CAAA Annual Meeting, Toronto, ON, Canada.  
 Ad hoc reviewer for Journal of Business Ethics (2011)  
 Presenter: 2010 AAA Audit Mid-year Conference, San Francisco, CA.  
 Moderator: 2009 AAA Annual Meeting: Auditing Section, New York, NY.  
 Discussant: 2008 AAA Northeast Regional Meeting, Newport, RI.  
 Discussant: 2008 AAA ABO Section, Providence, RI.   
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UNIVERSITY/DEPARTMENT SERVICE 
 

 
University of Waterloo Arts Scholarship Committee 2014 - present 
University of Waterloo Faculty Association Representative      2014 - present 
University of Waterloo Research Seminar Series Co-Coordinator        2011 - 2013 
 
ADVISING 

 

 

Dissertation Committee Member for Lev Timoshenko          2014 -  present 
 
REFERENCES 

 

 

Available upon request 


