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OUR MISSION STATEMENT

“Through incentivizing the public, creating more awareness of

sroper el ¢ pesal, 2ne collboraing with revselraayding METHODOLOGY WEBPAGE DESIGN

centers, we aim to increase diversion of textile waste from

landfills to promote a circular economy in the Halton Region. .AHalton e
: Define Objectives and Audience Our methodology began with defining our objectives and
Wh at are TeXtIIeS? : : : 1 Canadians trash 500 million kg of clothing and other textiles
ta rg et aUdleﬂCe tO EHSU re the prOJeCt mEt Sp@ClﬁC HEEdS Halton Textlles every year, which end up in landfills, contributing to harmful
greenhouse gas emissions and global warming.
: - : - Gather Inspiration, Research, and Content TRV NN ‘ weppod, sl or onatod o recuce omommertal mpact,
Textiles are a general term for fabrics, fibers, cloth, or materials used to make fabrics. — P / ' We then gathered inspiration from other municipalities, ssbied, ol o donaied o e nvionmentl inpact

conducted research, and collected relevant content.

m =‘ — o _ Next, we developed the information structure to organize
- J 500 Information Structure and structure the content effectively. This was followed by ——— ST 7
[ I: the design phase, creating an intuitive and visually appealing = What are Textiles?
. i webpage. ‘o W N
Clothing Accessories Home Textiles Soft Toys Footwear % De5|gn e R nlia”
Footwear Textiles can be made from natural fibers (cotton, wool, silk, Soft Toys

linen, etc.) and synthetic fibers (polyester, nylon, acrylic, etc.).

|G\ ral
Textiles may be categorized into clothing, footwear,

accessories, home textiles, soft toys, and other textiles.

Finally, we focused on content creation, producing

BACKG ROUN D Content Creation educational and engaging material for users.
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Accessories

DIY fixes: Learn simple sewing techniques for quick repairs

P 1. Reduction in Landfill Waste: By educating residents and facilitating proper textile Objectives /> y e IOl e s
-\k"h . ' ' ) pcycle creatively: Add patches or embroidery to personalize your garments
=V rec el e S e S ey T disposal, we can significantly decrease the amount of textile waste sent to landfills. S Raies AuE e Ess @ Fopelr Gaé: it a Fepeir e evnt i Helon
per year in Halton 14% N | - | o e Promote Proper Disposal
a 2.Environmental Benefits: Diverting textiles from landfills could reduce CO2e emissions e Provide Recources R LT
| by approxmately 450 kg per ton of textiles, contributing to a healthier environment and e Drive Behavioral Change - o s e
hE' |n tO Combat Cllmate Cha n e b= _‘\’7 Cleaning rags: Repurpose worn-out textiles for household cleaning
8 5 0/ :
3.Increased Recycling Rates: Easy access to donation bins and reuse centers can boost SWip
,.,' . 5 . . . . Q Organize clothing swaps: Host events to trade clothes with friends or community members
of textile waste in the garbage Accessories recycling rates, ensuring more textiles are reused or repurposed. Criteria 4% EA [ e e ——
stream can be reused or recycled 19% | N | - e Educational Content 2
4. Community Engagement: Providing resources such as repair cafes and DIY repair tips e Visual Appeal
fosters a CU]Ithure of sustainability and encourages residents to participate actively in waste 5 Lozl Relevamen v
:-_----:'T ' c . \ onate to charities: Give usable clothes to local shelters, thrift stores, or textile donation bins
i F B _— | redUCtlon e OrtS ® ACtlonab|e |nformat|0n QEP! B Eeus::Dtep:t: E:ring(jourtext:;stcl) t:e Reulse Dle:otlw‘[hinht;e Halton Wastelf\ﬂ:naoemertjtsite
3 6 B GGTear | CLDthlng o Easy Acce SS l"’ \J Textile recycling: Drop off your damaged items at select thrift stores and textile recycling bins
. . . . \ | Online marketplaces: Sell clothes on platforms like eBay, Poshmark, or Facebook Marketplace
® 10% 510 5. Enhanced Awareness: A dedicated educational webpage will raise awareness about oA i
Canadian Textile Industry the environmental impact of textile waste and promote sustainable practices within the
community. . .
Y | v\ Reuse Centres and Textile Bins
CO n St ral nts ﬁ Find a place to donate your textiles.
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I Natural , ? Design a website to educate . Implement a seasonal textile <Ay, Develop technology to sort or
oI : - residents on textile disposal o a - - @I ' : : :
5 Synthetic I’ T *nd available resourfes ‘I @@ Curbside pickup program - _recgllcle tdextllets n];lfori | 1. Integrate Educational Resources into the Halton Waste Management Website
- Blend : : cHciently and cost-eftectively Centralizes resources, provides easy access to current information, and enhances educational efforts.
= 27 \ Offer more resources and / Consider partnering with Recycling | tivi i7ati t |
. . ncentivize organizations to properly
c recommendations, especially for | | : : o
E ol \\ ' i _| , Especiatly ]C / Rewards, who collaborate with Barrie, recycle textiles that are too damaged 2. Create and Feature a Map of Textile Donation Bins in Halton
= . damaged textiles (e.g., repair cafes, Orillia, Kawartha Lakes, and Timmins. o sell Helps residents easily find donation bins, encouraging frequent and proper textile disposal.
Q ~ map of thrift stores and donation
25 - N\ : S /
g N bins, DIY repair tips). 7 3. Consider a Seasonal Curbside Pickup Program in Partnership with Recycling Rewards
ﬁ -0 L T~o__ __=-"" A curbside pickup during peak decluttering times, like Spring cleaning, can boost textile recycling rates.
=) Why? Partnering with Recycling Rewards utilizes their infrastructure to make recycling more accessible,
T 15| convenient, and cost-effective.
S PROJECT SELECTION
O - | |
TP We prioritized the Educational Webpage because it offers
o |—‘ immediate and widespread impact by educating residents REFERENCES
e Educationally Impactful on proper textile disposal and resources. This platform _ T - — . .
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